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BECOME

Hall planning
begins:

July 31,2025
'

C at the world’s most international wine fair. )

Whether Europe, Asia, or North America -

at ProWein 2026, you'll meet exactly the decision-
makers who will drive your business forward.
From March 15 to 17, 2026, Disseldorf will once
again become the hub of the international wine
and spirits industry.

Our goal: your sales success.

Take advantage of short distances, clear
structures, and strong formats — and secure
your place now in the new hall layout!




5 STRONG REASONS

C to participate )

Business in a nutshell Global reach VIP buyer programme

Themed stages & meetings — Top buyers from all relevant B Leads with maximum
with a clear sales focus | M markets N relevance

Smarter hall layout Access to the German market

Better visibility, shorter One of the most significant
distances, same floor space. import hubs worldwide



ENTRANCE NORTH

- ProSpirits
('Spain ) ( Overseas )

CGreece)

(France) (Germany)

(Italy) (Europe)

(Germany)

ENTRANCE SOUTH
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Thanks to our trade visitor-only concept
with mandatory verification, we guarantee
consistently high visitor quality.



= INTERNATIONAL

DECISION-MAKERS

Take advantage of the high proportion
of international decision-makers from
-~ food retail

- wine and spirits trade and wholesale
- import

- hotels and catering

to do business in the most important
import markets.

32" (8" 40" 93"

of visitors are involved are top or mid-level have found new are satisfied, recommend
in purchasing decisions management suppliers ProWein, and plan to return



Visitor stats
2025

49 %

Germany
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( international markets )

USA & Canada

Switzerland
UK & Northern Ireland




VOICES
FROM THE
INDUSTRY

“We value ProWein as an established trade fair and
were again as successful as in 2024. It remains a key
platform for maintaining customer relations and
making new contacts — especially in Germany, our most
important export market, but also in new countries.”

Klaus Gasser

Cantina Terlan und Andrian / South Tyrol

“Our ProWein debut was a success. We aim to
expand in the German market and used the
trade fair for strategic conversations. As a bio-
dynamic producer with light, elegant Provence
wines, we clearly meet current demand.”

Klaus Heller

Chateau Gasqui/Cdtes de Provence

“Greek wine made a strong impression at ProWein
2025. With nine fully booked seminars and over 70
Greek wines in the Free Tasting Area, we showcased
guality and innovation to an international audience
of trade professionals.”

Antonis Gravanis

Enterprise Greece



== EXCLUSIVE
INDUSTRY
INSIGHTS

\ Hochschule
Geisenheim
ProWein University

Exclusive industry insights:

® ProWein Business Report
Market analysis by
Geisenheim University

® ProWein Business Talk
Expert discussions on trends
and solutions

@® Weinlmport aktuell
Monthly newsletter with
key market updates

— Our know-how —
your business advantage
as an exhibitor.



Your products deserve attention!
That’s why we invest in global
marketing and PR campaigns

to attract visitors.

WHAT
WE DO
FOR YOU?



( Roadsh ows)

Roadshows in Asia with a focus
on China

(I\/Iedia céaigns )

Global media campaigns in the 20
most important import markets

( Press conferences )

Press conferences and editorial
visits in 20 countries

(Fokus: Global markets

Focused marketing campaigns in
the Asian market and in the USA

Newsletters and white mailings
to over 75,000 trade visitors from

130 countries

Clnﬂuencer Marketing

International multipliers ensure
wide reach

Special acquisition campaigns
for German specialist retailers
and food retailers

| eads with maximum relevance

(Public Relations)

PR measures and cooperation
with international trade media

B

I r

(Social Medi

- Linkedin (14,000 Follower)
- Facebook (42,000 Follower)
- Instagram (39,000 Follower)

COnIine I\/Iar‘keting)

We present your company
on the web
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( SEO/SEA )

We increase your reach with high-
quality backlinks and continuous
search engine marketing.




(Take advantage of this opportunity!)

RECOGNIZE
110)\%(0)34340)% A

TRENDS

AN

Business in a nutshell:

themed stages and
meetings with a clear
sales focus

- R W ProSpirits, ProWein Zero, and Packaging & Design
" b U | | oy % e | are trend showcases. We identify emerging trends
| ' -\ 0\ early, present them in curated experience areas,

and attract new target groups. You benefit directly!
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WHERE HERE
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NICOLE KERSTIN PETRA NICOLA
FUNKE HOUF LANGEN OTTO

- Italy, ProSpirits - Greece, Austria, Portugal, Spain, - BeNelLux, Germany, France, - Overseas, Europe
Concept Store Organic, Packaging & Design,
T. +49 2114560 499 +49 211 4560 521 ProWein Zero T. +49 2114560 582

+49 211 4560 585 M. OttoN@messe-duesseldorf.de
. LangenP@messe-duesseldorf.de

<

M. FunkeN@messe-duesseldorf.de HoufKe@messe-duesseldorf.de

<



STRONG % SUPPORT

Cfor strong performances )

@ @ €) @
Personalized Early planning Custom stand We listen -
consultation for your planning and take action

participation
5 ©® @
Global support via Neutral platform Exhibitor webinars and
140 international for all nations cooperative marketing
representatives support



KEY DATES
(Which dates are relevant for you as an exhibitor? ) AT A GL ANCE

@ August —September

® November 3

® March 15—17

Registration opens Info meetings & Invoicing ProWein
stand proposals trade fair
2025 2026
Start of hall planning Approvals issued Stand setup

® October15

® March 11—14
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https://www.prowein.com/en/Exhibit/Trade_Fair_Participation/Online_Registration

